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Because the Letters Don’t Indicate any Emotion
Case Study: Development Chat Online
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Abstract

A form of communication in modern times vary depending on the progress of technol-
ogy. People want to communicate with each other more. The needs of communicate these
results in the form of new communication. In addition, the Internet is another variable that
makes communication patterns change rapidly. Caused chat in many different forms through

the Internet and with higher demand without a limit, combined with the rapid development
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of technology resulted in changes to the process. Since the demand for chat between comput-
ers to talk to each other via chat, phone and pager of chat talk just a letter with letter. Later
it turns out that the letter was not sufficient to communicate because the letter does not in-
dicate a mood or emotion of the sender was. Therefore, it has evolved from a character that
we called “Line sticker” In order to communicate with them more effectively resulted chat
applications have been widely recognized as a global business. By observing the student who
wrote a tutorial on designing stickers Female students showed the author’s interest in the
production line sticker is very well produced out satisfactorily. From the observation that stu-
dents use chat all the time make students understand the material very well. And to create
characters as easily because the mood for a chat itself would have understood what yourself
or most people want to communicate. Therefore, it makes that commmunication through chat
application letters with characters that do not necessarily have enough help convey more
emotion. The letter makes no mood to ineffective communication.

Keywords: Line Sticker, Online, Chat, Emotion
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